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BBIHYKJICHAa OaJlaHCUPOBATh MEXIY ABYMs TCHICHIIH-
SIMU:

1) obecriedueHre TOTHOTHI MOCTYIUICHUS JOXOI0B
B (emepanbHBIi OIOKET MPH JOKHOM OCYIIECTBIIE-
HUH TAMOXEHHOTO KOHTPOJIS;

2) comeiicTBHE Pa3sBUTHIO GU3HEC-COOOIIECTBA ITy-
TEM CO3JaHHs OJIATONPUATHBIX YCIOBUU JJIs TIPUBJIC-
YeHHsI UHBECTHUILIMH B POCCUNHCKYIO SKOHOMHKY TIOCPEI-
CTBOM MaKCHMAJIGHOTO YIPOIICHUS TAMOXKCHHBIX MPO-
uenyp u popmanpHOCTEH.

CyuiecTByroue BO3MOXKHOCTH TaMOXKEHHBIX Op-
raHoB Poccuiickoii ®@eaepani Mo3BOJISIOT YCIEIIHO
pemaTh 3TH JIBE 33/1a4H, OAHAKO Bce OoJiee IHMHAMUY-
HOE pa3BUTHE MUPOBOW TOPTOBIH, HHPOPMATHMOHHBIX
TEXHOJIOTHH, a TaKke HOBBIE YTPO3BI M BBI3OBHI Tpe-
OYIOT BBIXOJIa HA HOBYIO, KAUECTBCHHO MHYIO CTYIICHb
pa3BUTHA aJAMUHUCTPHPOBAHUS TaMOXKCHHBIX ILIaTE-
JKEMH.
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One of the central institutions and the main driving
force of modern economy is entrepreneurship. Today,
entrepreneurship is the most important sphere of the
economy, driving the main factors of production and
ensuring the economic growth of any country. One of
the main directions of business development is small
business.

World experience shows that small business plays
an essential role in the economic process. Small busi-
ness promotes support at an appropriate level of eco-
nomic competitiveness; acceleration of innovation pro-
cesses; the formation of the middle class and the growth
of employment; approximation of the production of
goods and services to the consumer and expansion, re-
newal of its range; business activity necessary for eco-
nomic growth. The development of small business en-
sures the development of a competitive environment.
Competition stimulates enterprises to find a new one,
contributes to overcoming inertia, gives an innovative
dynamic to its development.

Innovative activity of small enterprises and their
ability to use new technologies are striking, as they are

often poorly provided with resources, have a small re-
search budget and unskilled labor.

In Georgia, the market successfully operates those
enterprises that develop innovative activities, creating
new products, technologies or improving human capa-
bilities. The spread of new technologies plays an im-
portant role in the economy, forcing it to revive, and the
small business sector to be dynamic and productive, for
example, the spread of computers has reduced the costs
in many small businesses.

Another important aspect of the activity of small
enterprises in Georgia is the creation of a middle class,
which so far is not comparable in size and influence to
that which exists abroad. The growth of the middle
class is evidence of a "civilized", "developed" society.
Unfortunately, the middle class, in the classical sense,
is practically absent in Georgia. In cities there is an in-
terlayer (according to various estimates of Georgian
specialists, from 9% to 14% of the population), which
can be conditionally classified as middle class. In the
main part, it is unstable, has no significant ownership,
because of the weakness of its position is not capable
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of having a real impact on economic development. At
the same time, it can be argue that in Georgia the tran-
sition from full employment in social production to a
system of economic activity that meets the criteria of a
market economy took place. The total number of em-
ployees in the small sector of the economy today is
631316 people, who produce products up to 35 million
GEL annually®.

Small business reacts flexibly to changes in con-
sumer demand, leading it to account for personalized
demand. This is due to the fact, that the small business
of modern Georgia is predominantly regional and local.
Suffice it to say that in all regions of the country with-
out exception, entrepreneurs 90% use local resources
and satisfy the needs of the local market with a range
of coverage from one to three or four administrative
districts. In addition, it is the small enterprises that are
actively responding to the changing needs of the popu-
lation, creating new products, services, ways of deliv-
ering them to the buyer or manufacturing. Innovation
of small enterprises makes them more competitive,
which is especially important in the modern global mar-
ket.

The business activity of small business plays an
important backbone role in creating a regional and local
economy: the actually established territorial specializa-
tion of small business has allowed it to supplement the
"big" economy and form a relatively holistic, integrated
economic structure for regions and municipalities, cit-
ies and rural areas. This business in all territories con-
fidently occupied those niches that opened with the lig-
uidation of the state monopoly on economic activity
and which were not immediately captured by large and
medium capital. The branch structure of small business
in each region is a direct reflection of the formation of
the local market, consumer opportunities of the popu-
lation and business entities. This gives grounds to say
that economic activity, development and sustainable
dynamics of small business largely predetermines the
economic growth of Georgia.

Thus, it is obvious that the level of development
of small businesses directly determines the degree of
development of the economy of the region and the state
as a whole.

From the experience of countries with developed
market economies, it is known, how the overall situa-
tion and level of development of the business environ-
ment affect the situation of small businesses. Practice
shows that each of them has developed a state policy
for the development and support of small businesses.
To implement this policy, special state and public or-
ganizations have established. In the United States, for
example, since 1953, the Small Business Administra-
tion operates, which provides comprehensive support
to small businesses, which includes:

e Special technical assistance through the im-
plementation of various local programs;

!Data of the Georgian National Statistical Service, access
mode:

e Ensuring working relationships between a
small contractor and federal customer agencies;

e Search for new ways of cooperation between
small entrepreneurs, customers and partners, creating a
more friendly communication environment when
providing information to small entrepreneurs.

A certain system of state support for small busi-
nesses has developed in the EU countries. So, the main
regulatory documents include:

e Provision of soft loans with a preferential in-
terest rate and a grace period,;

e Direct subsidies to small and medium-sized
enterprises;

e Support for educational and qualification im-
provement programs;

e Support services for the collection, processing
and dissemination of information necessary for small
and medium-sized enterprises;

e Support for services that provide economic
and technical advisory services to small and medium-
sized businesses;

e support of applied research and technical de-
velopment; support for the creation of new jobs, espe-
cially for the categories of persons with disabilities;

e Support for the economic development of the
regions.

For example, in Germany, the state financial group
KFW Group has established, which provides preferen-
tial loans to small enterprises in Germany. In addition
to financial assistance, the German state also provides
small business and active information support through
the organization of comprehensive consultations for en-
trepreneurs of all stages of business development.

In China, small business support is carried out by
the various programs and tools developed and applied
by central and local financial institutions that provide
ongoing financial support to small businesses. In addi-
tion, as a measure of state support for small business,
the Government of China provides for the reservation
of the share of state orders (at least 25%); participation
in the implementation of programs and projects in the
field of foreign economic activity; preferential terms in
the provision of information and production and tech-
nology support, retraining of personnel.

The main indicators of support for small and me-
dium-sized enterprises by the developed countries of
the world community we have resulted in the table, af-
ter analyzing which it is possible to judge the role in the
economy and society that the state assigns to entrepre-
neurs.

Thus, the policy of state support of small business
abroad is a conscious formation by the state structures
of economic and legal conditions and incentives for the
development of a favorable business environment.

http://www.geostat.ge/?action=page&p_id=211&lang=geo
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The sha}re of small and medium businesses in the 52 43 516 57 498 55 52
country's GDP,%
Share of SMEs in total employment,% 50,1 47 695 | 69,3 | 56,6 71 55,5
The share of small anq medium-sized businesses in 976 998 | 992 | 993 | 976 | 99.2 | 99,1
the number of enterprises,%
Annual financial support to SMEs ($ billion)
On the infrastructure of support 0,8 045 | 1,64 1,8 1,5 505 | 1,37
On loans 21,6 22,8 | 39,9 | 61,9 9,2 152 | 6,3
On guarantee 1,67 3,36 * - 4,7 - 6,3

State order and subcontracts

Nationwide order search system

Infrastructure of services for small and medium business

Financial and credit services

The nationwide system of banks, funds, investment
and insurance companies

Information centers 1100 521 313 374 600 | 1200 | 450
Business incubators and techno-parks 1100 521 13 33 34 50 45
Social Centers 330 186 11 182 216 26 471
SME Development Centers 20 15 Cerp | Ceth 26 123 60
Export Promotion Centers 118 41 186 90 41 - 98

Public support

Lobbying of interests of small and medium business by
public, business, professional associations at all levels of
the legislative and executive branches

* private loans

The conditions in which modern Georgian entre-
preneurs are forced to work differ from foreign ones.
The Law of Georgia defines the main directions of state
support and development of small enterprises, basic
forms and methods of state regulation and incentives
are established. More than half of entrepreneurs (60%)
believe that the state should broadly inform the busi-
ness about the available forms of support and the con-
ditions for obtaining it. Such information is now avail-
able, however, entrepreneurs who do not use Internet
services do not know where it is published, and there-
fore are practically unaware of how and under what
conditions it is possible to get support. Business train-
ing is especially in demand for growing companies un-
der the age of 10 years. We believe that an effective
system of business education for executives of growing
enterprises would allow business to less painfully sur-
vive the difficulties of growth, would give a new impe-
tus to development.

Thus, in Georgia, it is necessary to create a well-
thought-out system for supporting small enterprises,
through which a turn will be made to positive processes
in the economy, to the creation of a favorable business
environment.

The tax policy of the state is of special importance
for the development of entrepreneurship and the for-
mation of a favorable business environment. In coun-
tries with developed market economies, the taxation
system creates conditions for the development of pro-
duction and the formation of the state budget. So, in the

USA, when creating a new enterprise, the so-called
"first year bonus" works, when tax breaks reach 50%,
and the state itself repays about 90% of loans received
by small businesses in commercial banks.

In Europe, there is a certain division of responsi-
bilities and functions, in which direct, including tax
support (tax incentives), is provided to entrepreneurs
mainly in specific EU member states. At the same time,
the European Union itself undertakes to complement
the national measures, in particular, for creating favor-
able conditions for the activities of small enterprises on
the single market, including through European legisla-
tion and the law in the field of taxation. In many EU
countries, newly created small businesses are generally
exempted from taxes. A striking example is France:
during the first two years small businesses do not pay
taxes to the local budget and are exempted from col-
lecting for joint-stock companies. In these two years,
income tax is also considered at a lower rate.

Unfortunately, in Georgia the tax policy is charac-
terized by insufficient flexibility and complexity of the
adopted laws, excessive rigidity and centralization.
With all declared or real aspirations of the authorities
to alleviate the tax burden of small businesses (for ex-
ample, in the past 10 years, a reduction in the number
of taxes from 22 to 6), he almost does not perceive tax
innovations as a serious incentive to develop and exit
from the "shadow". In the main part, small entrepre-
neurs are extremely interested only in a favorable atti-
tude and in the property support, first of all, of local
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authorities, but the latter, due to the impersonality of
tax flows coming from small businesses (and especially
those sent to the "center™) are not motivated to efficient
development this important component of the business
environment.

Thus, modern tax policy should stimulate the de-
velopment of effective forms of entrepreneurship create
conditions for raising the level of small business pro-
duction and its profitability.

Administrative barriers in recent years are one of
the most acute problems hampering the development of
small and medium-sized businesses. This phenomenon
not only hampers the development of business, but also
contributes to the care of small and medium-sized en-
terprises in the "shadow" economy.

In view of the foregoing, we can say that ensuring
a favorable business environment in the small business

will not only give tangible benefits to entrepreneurs, re-
gions and the state, but will also bring public benefits
in the form of a significant socio-economic effect.
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KOHKYPEHTOCITOCOBHOCTD MEAE3OBHTOHHbLIX JOPOKHbBIX
T[TAUT

Mauynxka Hamanva Baoumoena

Maeucmp, Boponesicckuii onopHulil ynugepcumem, 2. Boponeaic

AHHOTAIIUA

B manHOi1 cTaThe paccMaTpuBaeTcs MpodiieMa NPOU3BOIUTENEH U ITOTpeOUTEINeH XKeae300€TOHHBIX H3/e-
. Ocoboe BHIMaHHE YAEIIeTCs )KelIe300€TOHHBIM JIOPOXKHBIM IUTHTaM, HX ONMCAHUIO U IIPEJCTABICHHIO O
HUX norpebuteneil. Ha ocHOBaHMY MPOBEIECHHBIX U MPOAHAIM3UPOBAHHBIX OTIPOCOB BBIICIISIFOTCS XapaKTEPHBIE
0COOCHHOCTH PEKIIaMHOM JeATeTbHOCTH B JAHHOM HallpPaBIICHUH.

ABSTRACT

This article considers the problem of producers and consumers of concrete products. Special attention is
given to reinforced concrete road plates, their description and representation of consumers. On the basis of the
conducted and analyzed survey identifies typical features of advertising activity in this direction.

KuioueBble cjI0Ba: KOHKYPEHTOCIIOCOOHOCTb, JKeNe300€TOH, TOPOKHBIE IITUTHI, KAY€CTBO U3JIEJIUN.

Keywords: competitiveness, reinforced concrete, road slabs, the quality of the products.

B HacTosimiee BpeMs IpH CTPOUTENBCTBE AOPOT
pa3sIMYHOTO Ha3HAYEHHsS IMPUMEHSAETCS MOpalbHO
ycTapeBIlas, Joporas 1 «MeIJICHHas» TeXHOJIOTH ac-
(hasrbTOOETOHHOTO TIOKPHITHS. JlaHHAs TEXHOJOTHUS HE
BCerja npurojaHa ans knmmata Poccun, Tak kak Tpe-
OyeT 4acToro peMOHTa HMOKPBITUS M MPUBOIUT B (u-
HAHCOBO-TEXHOJIOTUYECKUN TYNUK. BBIXOAOM U3 HEro
MOTJIO OBI CTaTh HCHOJIH30BaHNE OSTOHHBIX H3/EIHH, B
YaCTHOCTH IIPUMEHEHHE JKeJIe300€TOHHBIX JTOPOKHBIX
TUTHT.

Kenezo0eToHHBIE HOPOKHBIE IUIMTHI MPOU3BO-
JISITCS U3 TSDKEJIBIX OETOHOB 1 HANPSDKEHHOW MIIM HEHa-
HOpsOKEHHOM apMatrypsl, NPEeAHA3HAuYaloTCs U Ipo-
KJIaJKH BPEMEHHBIX U ITOCTOSHHBIX JI0pOT, 00yCTpOH-
CTBa a’pOJpOMOB U IUIOIIAAOK MOJA JBUXKEHUE
MHOIOTOHHA)KHOTO aBTOTPAHCHOPTa U CTPOUTEIbHOMN
TeXHHUKH. JKesre300eTOHHBIE JOPOXKHBIE TUINTHI SIBIIS-
IOTCSI HEOTBEMJIEMON YacThI0 COBPEMEHHOTO JIOPOK-
HOTO CTPOMTENBCTBA, TaK KaK MPH CETOTHSIIIHUX TEM-
Max BO3BEIEHUS MPOMBIIIICHHBIX U KIJIBIX 30H, HE00-
XOJMMO 00ECTIeYNTh BHICOKOIIPOYHBIE U JOITOBEYHBIE
nope3nHbIe myTH [1].

Hanpumep, coBpeMeHHbIE JOPOKHBIE TUIUTHI CIIO-
COOHBI BbIJIEpKaTh Harpys3ky Tpancnopra H10 u H30
(narpyska H-10 MoXeT HMCHONB30BATHCS TOJIBKO AT
npoe3ja JITKOBBIX aBTOMAIIMH BecoM He Oosiee 10
TOHH, JINOO B KayeCTBE MEMIEXOAHBIX 30H, Harpy3ka H-

30 mpenHazHaueHa sl Tpoe3sa  OOJBIIETPY3HOTO
TpaHcHopTa Maccoi 1o 30 TOHH,), a TaKKe PUMEHs-
10TCsI Py Temrepatypax 1o -40° C 1 MOTryT NCTIOIB30-
BaThcs B JIFOOBIX KIMMAaTHYECKHX 30HAX HaIIei
cTpanbl. JKene300eTOHHbBIE JOPOXKHBIE TUINTHI 3HAYH-
TEJIFHO COKPAIAIOT BpeMs MPOKJIAAKH JOPOT, a HX
YCTPOHCTBO OKa3bIBAETCS 3a4acTyIO0 3HAYUTEIHHO Jie-
mieBJe yxkiIaaku acdanbToderona. Ecim mpenmonara-
eTcsd MacIITaOHOEe CTPOUTENHCTBO MPOAOIDKUTEIHHO-
CTBIO B HECKOJIBKO JIET, TO II€JIECO00Pa3HO MCIOIb30-
BaTh JOPOKHBIE IIIMTHL, Tak Kak achairpT 3a
JUTUTEIEHOE BpEMs JKCIUTyaTalluH MPUIET B MOJHYIO
HETIPUTOAHOCTh. JJOpOXKHBIE TUIUTHI IIPOCTHI B IPUMeE-
HEHUH M JIETKU B yKiajke. /s ycTpolicTBa nopor u
B3JIETHBIX I10JI0C HA a3POJPOMax UCIIOIb3YIOTCS ITUTHI
JIOPO’KHBIE, PACCUNTAHHbIE HA MOBBIIICHHBIC HATPY3KH.
[IpuMeHsATh TaKkue IUIMTHI MOKHO HE TOJIBKO IpH 00y-
CTPOKCTBE a3pOJIPOMOB, HO U MPH BO3BEICHUH JIFOOBIX
CTPOMTENBHBIX AOpOr. JlopoXHbIE XeIe300eTOHHbIE
IUTATHI XapaKTEePHU3YIOTCS POBHOCTHIO YKJIAAKH U 00ec-
MIEYHBAIOT JIOPOKHOE MOJIOTHO ONTHUMAIIFHBIM CIIETLIe-
HUEM M 0e30MacHOCTBIO TPH HCIOIB30BaHUU. [LINTHI
JIOPO>KHBIE MOT'YT OBITh BBITIOJIHEHBI B a0COJIIOTHO pas-
JIMYHBIX KOH(UTYpaLUsX, YTO MO3BOJISIET BOIUIOTHTH
JII0OBIE CTPOUTEINILHBIE IPOEKTHI P POKJIIaKE JOPOT
[2].

HecomueHHBIM NMPEUMyICCTBOM JAOPOKHBIX ITIJIUT
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