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ABSTRACT
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This research work analyzes the characteristics of American public diplomacy from the perspectives of smart
power theory, comparing China and the United States’ smart power strategy. The article revealed that globalization
and the process of technological evolution have led profound changes in the contempopary world politics and
international relations, the smart power factors such as culture, science, technology, and information have become
increasingly prominent in political science. These factors have not only created the fundamental theory of smart
power, but also affected the form and definition of diplomacy. The research methodology is based on a complex
combination of scientific methods, mainly comparative, analytical, systematic. The obtained conclusions can be
referred that smart power as a key factor, has become a new theoretical perspective for understanding changes in
contempopary international relations and foreign policy. It has naturally become the theoretical support for public
diplomacy, meanwhile public diplomacy itself is also an important content and strategic path for smart power

construction.
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Introduction

The origin of the term "smart power" is under
debate and has been attributed to both Suzanne
Nossel and Joseph Nye.[1] American scholar Joseph S.
Nye was also first proposed the term of "soft power" in
his famous "American Decline" debate in the late
1980s. In that debate, "The Rise and Fall of the United
States," represented by the "American Decline Theory,"
from Yale historian Paul Kennedy’s book "The Rise
And Fall of the Great Powers", published in 1987, has
prevailed and touched an American nerve.[2] This has
once plunged many American people into the
pessimistic mood of the "American Decline." However
Mr. Nye denied in the debate the hepothesis of
American decline, and proposed the concept of soft
power, based on the theory of interdependence. [3] In
the theory of international relations, smart power is an
ability of single nation that can affect the preferences of
other nations. From the perspective of possessing
resources, smart power resources refer to assets that
could generate attractiveness. "There are three main
types of resources for a country's smart power: culture,
politics values and foreign policy. [4] Although there is
no separate emphasis on the use of international
institutions and information as smart power resources,
Joseph Nye still takes the international system and
information as the source of smart power in many of his
research works.[5] The emergence and development of
smart power theory has extended the theoretical
research of international relations to a new field,
becoming the new theoretical perspective of

understanding changes in international relations and
diplomacy, also provides theoretical support for
international relations in public diplomacy practice.

Methodology

The methodological basis consists of the general
scientific methods of political analysis on international
relations issues, in particular comparative, theoretical,
analytical, systematic, and descriptive methods.
Furthermore, research methods are based on the
principles of structural-functional analysis, which
provides the comprehensive review of smart power and
public diplomacy in a changing Sino-U.S. relations.

Results

Smart power is reflected in the attractiveness of
one country to the rest of countries, and it is an
important content for a country to shape and display its
charm on both the international and domestic stages. It
not only emphasizes the attractive construction and
innovation of a country in shaping the mainstream
values of the domestic society, the improvement of
governance capabilities, and the cultivation of civil
society, but also requires it to promote its outstanding
culture, development model, and diplomatic idea to the
world to gain recognition and mutual understanding
from other countries. The promotion of the smart power
resources is achieved through public diplomacy. Public
diplomacy refers to one nation’s government
influencing people of foreign countries through
information dissemination, cultural exchanges, mass
media, opinion polls, and non-governmental
organizations, expanding the dialogue between local
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governments and citizens, reducing the
misconceptions, and improving country's image in the
foreign public and its international influence, and thus
a diplomatic approach that promotes its national
interests. As an important supplement to traditional
diplomacy, the value of public diplomacy is
increasingly recognized by the world.

During the Cold War, hard power such as military
industry and nuclear deterrence occupied absolute
dominance in the East-West confrontation, especially
when major powers used military power to balance the
strength of the international system. Today, economic,
cultural and information factors are playing an
increasingly important role in international relations.
New power resources will be more effective, such as
the ability to effective communication and
establishment of multilateral mechanisms. In the
context of changing world, all countries, including
China and the United States, need to learn to achieve
their strategic goals and national interests through new
sources of power.

From the course of historical evolution, the power
resources of each leading country have become
increasingly extensive. Especially since the 20th
century, the universal culture and international system
have increasingly displayed its flexible power. The
success of any country in responding to the new threats
in the global information age depends not only on its
military and economic strength, but also on the smart
power represented by its culture and values, and global
images. In this sense, the resources of smart power have
enriched the content of public diplomacy, making
culture, science, technology, and information all
important contents of public diplomacy. Meanwhile,
the abundance of communication content has also
brought about the diversification of public diplomatic
communication methods.

Comparative Analysis of Smart Power of China
and the United States

From the perspective of strategic cognition,
American scholars noticed two levels when analyzing
the source of anti-Americanism, that is "What is the
United States" and "What the United States does?" The
decline of the United States' previous smart power was
mainly caused by "what the United States does", and
"what is the United States" still has a strong appeal,
which is one of the main reasons why the United States
still has an advantage in the field of smart power. [6]
Therefore, American popular culture, democratic
values, advanced technology and information
advantages have become the main components of its
smart power. The concept of smart power used by
Chinese scholars is broader than that of Joseph Nye.
Nye’s smart power is mainly aimed at international
relations, the Chinese scholars' discussion of smart
power includes both foreign policy and domestic
policy. In addition, Nye’s discussion of American smart
power is mainly focused on levels of popular culture
and political models, while Chinese scholars
’discussion of Chinese smart power is focused on
traditional cultural and economic development models,
and involves national cohesion, social equity, moral
standards and anti-corruption. Moreover, the impact of

the concept of smart power on national policy appears
to be greater in China than in the United States. [7]

From the perspective of strategic intentions, the
“Smart Power Strategy” is an extension and expansion
of the soft power diplomacy strategy. The goal is to
deconstruct the rest of nations’ existing ideology,
values, and cultural identities while building up the
American-style ideology and values among them to
achieve its purpose of dominating the world at the least
cost. Over the past 30 years of reform and opening up,
China's hard power, especially its overall economic
strength, has been unprecedentedly improved.
Compared with the rapid development of hard power,
the quality of China's smart power is extremely
disproportionate. Therefore, China's smart power
strategy aims to enhance itself and achieve peaceful
rise, in order to enhance China's national cohesion and
international affinity under the guidance of the concept
of harmony, and to minimize the possible negative
effect caused by the growth of China's economic and
military power. Thereby creating a good external
environment for China's peaceful rise.

From a strategic perspective, the smart power of
the United States is extroverted, while the concept of
Chinese smart power is introverted. When Joseph Nye
studied and discussed smart power, he considered the
issue mostly from the perspective of international
relations. From this point of view, its concept of smart
power has the characteristics of extroversion. The
methods of American popular culture, education, and
mature public diplomacy are “shaping new others” with
emphasis on assimilation; while the promotion of
China’s traditional culture and shaping international
image include “shaping new self” and focus on
probation. The connotation of China's smart power is
broadly defined as: the power resources contained in
the core values, political system, cultural ideas, and
national spirit, and the influence and driving force
internalized in the behavior of the state. Its basic
characteristics are mainly reflected in endogenous and
introspection. China's smart power mainly focus on
international relations on the one hand, and more on
domestic development on the other. In particular, some
scholars regard the execution of development
strategies, national cohesion, national creativity, and
cultural appeal as important sources, which makes
China's smart power more introverted.

From the perspective of goals, the goal of the U.S.
smart power strategy is to achieve soft hegemony, the
goal of U.S. public diplomacy is consistent with smart
power at this point, which is to serve U.S. hegemony.
For a long run, American public diplomacy has a
"sacred mission" to promote American cultural values
and the free market system. Some scholars have
pointed out that the main goal of American public
diplomacy is: first, to publicize US policies, especially
US foreign policy, in order to win the major support
from the foreign people and governments, thereby
directly serving US foreign policy; Second, to let
foreigners better understand the United States and its
social system and culture, so as to enable foreign
governments and people to understand the social and
cultural roots of American foreign policy, in order to
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export American values, democratic institutions, and a
free market economic system. After the September 11,
the main purpose of the United States to strengthen
public diplomacy is to publicize the United States' anti-
terrorism policy, promote the goal of democratization,
alleviate anti-Americanism, and improve the United
States' global image. .

The purpose of China's public diplomacy is
closely linked to the goal of China's smart power
strategy, that is, to enhance China's national cohesion
and international affinity under the guidance of the
concept of harmony, and to maximize the elimination
of possible negative effects caused by China's
economic and military hard power. Eliminating the
"China threat theory", "China collapse theory" and
other adverse effects, shaping a good and positive
image of China, to show the world people a real China.
On the other hand, let the world truly understand
China's harmonious foreign policy, cultivate China's
image and create a good international environment for
economic growth, and promote the construction of a
harmonious world. A self-confident, pragmatic, open,
and responsible China is the basic goal of China's
public diplomacy, thereby gradually promoting the
transformation of China's image in the international
community from neutral to positive and close. With the
enhancement of China's national strength, raising
public diplomacy to a strategic height and establishing
a public diplomacy system with its own characteristics,
making it a powerful promoter of traditional diplomacy,
should be the proper meaning of China's public
diplomacy today.

Analysis of the Public Diplomatic System under
the U.S. Smart Power Strategy

From the perspective of communication subjects,
American public diplomacy is a government action
conducted by government agencies, which is different
from the folk-to-people diplomacy. However, with the
evolution of globalization, the subject of public
diplomacy in the United States has become
increasingly rich, forming a multi-level transformation
from the national level to non-governmental
organizations, transnational corporations, private
groups, colleges and universities, and even individuals.
From this point of view, the subject of American public
diplomacy highlights not only the government factors,
but also the role of non-governmental organizations and
multinational companies.

From the perspective of the object of
communication, the object of American public
diplomacy is ordinary foreign citizens, especially
"media editors, journalists, university staff, and student
leaders. In recent years, ordinary young people have
been added instead of traditional diplomatic offices.[8]
At the national level, with the expansion of global
hegemony in the United States, anti-Americanism has
gradually risen, especially in the Middle East, where
anti-American sentiments have spreading. The
September 11 is an extreme reflection of anti-American
sentiment in Arabic countries. In this case, the United
States believes that the key issue to eliminate terrorism
from its roots is to reshape the United States' image in
the Arabic world and gain the understanding and

respect of the Arabic peoples. Therefore, after 9/11, the
United States' public diplomatic activities focused on
the Arabic countries as the object of dissemination.

From the perspective of communication content,
American public diplomacy is engaged in foreign
cultural propaganda activities, which mainly include
popular culture, education, democratic values,
scientific and technological information advantages,
and so on. It is no exaggeration to say, since the birth of
the movie, Hollywood has been a beautiful and
powerful place in American foreign policy. At the same
time, the elements of life represented by McDonald's,
Coca-Cola, and cowboys are not just a way of life, but
more importantly, the United States promotes
American values by selling products to other countries.
Therefore, Coca-Cola is not a simple matter. Behind it
is the entire superstructure, full of various expectations
and behavior patterns, followed by a social outlook on
the status quo and the future, and an interpretation of
the past.[9] The content of American public diplomacy
is also reflected in the education and academic frontiers
represented by Harvard University. In fact, rich
educational resources and creative academic frontier
ideas have brought considerable smart power to the
United States.

From the perspective of the media, as a non-
traditional diplomatic activity, US public diplomacy
includes media diplomacy, public statements and
debates, public information, international broadcasting
services, education and cultural programs, and political
action plans. For example, VOA, Radio Free Asia,
CBS, CNN, ABC, FOX and other foreign media
channels, as well as the Fulbright Scholarship Conduct
cultural infiltration and talent competition with
academic and cultural exchange activities such as the
Ford Fund project, immigration, and the policy of
studying abroad. With the help of advanced information
technology and developed mass media, the United
States has incorporated public diplomacy, mainly
publicity and cultural exchange, into the country's
overall foreign affairs. It aims to influence foreign
diplomacy  through  exchange understanding,
information communication, and foreign public affairs.
To promote and realize their own national interests.

Conclusion

The world today is undergoing a profound
transformation and adjustment. A series of compelling
new issues, changes, and trends have emerged in
international  relations. The transformation is
characterized by power transfer, issues transfer, and
paradigm transfer, which has profoundly affected all
nations in the world, and the major international forces
in the world have rearranged and combined. At the
same time, international political power is more
manifested as intangible smart power resources such as

scientific and technological information, flexible
organizational  capabilities, political  cohesion,
international institutions, and universal culture.

Changes in power resources and the nature of power in
international politics have not only promoted the
development of international relations theory, spawned
the theory of smart power, but also affected the form of
diplomacy and changed the content of diplomacy. The
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development of globalization and informatization has
made smart power resources stand out in international
relations. Changes in diplomatic content have also
made  public diplomacy, with information
communication, cultural exchange and communication
as the main method, gradually become the first choice
of countries' diplomatic strategies. Countries on the
global stage are gradually realizing that to establish and
maintain stable relations between nations, it is not
enough to rely on traditional government consultations
and negotiations, but necessary to establish a
relationship between one government and non-
governmental actors such as the common people.
Effective communication media, exchanges and
communication on culture, values and other aspects,
cultivate public goodwill and recognition of other
nations, carry out a wide range of public diplomatic
activities, and continuously enhance the national smart
power to promote and realize national interests.
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B nacrosimiee Bpemst JlatmHckash AMeprka NHepeXHBAeT IEPUOJ TOJUTHYECKON TYpOYJIEHTHOCTH, 4YTO

Hen30eKHO BieYeT 3a co0OM M3MeHeHHe OajaHca CHJI B peruoHe. B cBete npuxoaa K BJACTU B
JIATUHOAMCPUKAHCKUX TOCYJAApCTBaX IMPOAMCPUKAHCKU HACTPOCHHBIX MPAaBUTCIBCTB MPAaBOro TOJIKA, Poccus
BBIHYXKJI€Ha HCKaThb TCCHOI'0 COTpYAHUYECTBA C TPAAUIHUOHHBIMU COIO3HUKAMU B PETHUOHE. ﬂaHHaH CTaThA
OCBEILIAET BO3MOXHBIE PUCKU Ul PErMOHalbHON nouuTuku Poccuiickoil @enepauyu, BBUAY IMOJIUTUYECKON
HECTAaOUJILHOCTH B BeHecyane, OCHOBHOM PETruOHAJIBHOM COIO3HUKE Poccumn.

ABSTRACT

Nowadays Latin America is passing the political turbulence period that inevitably results in the change of the
regional balance of power. While the right-wing and American backed governments are taking the power in the
regional countries, Russia is to search for more tight contact with the traditional regional partners. This article is
devoted to outline the possible challenges (related with severe political crisis in Venezuela, the main regional ally)
the regional Russian policy may face with.

KuroueBnie cioBa: Jlatunckas AMepuka, Benecyana, nonurudeckuil kpusuc, mpasblil moBopoT, Poccus,
CIIIA.
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JlaTnHOAMepHUKaHCKHIH peruoH CBOMMU
oOmmpHBIME ~ OoraTcTBaMH,  TEPPUTOPHUSAMH U
JIOJCKMMHU pecypcaMy BCerja IpUBIEKan K cebe
BHUMAaHHE BEAYIIUX MHPOBBIX JiepXkaB. Brepsrie
tepputopuu LlenTpansHoit u FOxxHON AMepukn ObuH
MOKOPEHBl M OCBOEHBI paspacrasiieiicss Mcmanckoit
Wmnepuei, koTopas HE TOJIBKO HCIONb30Bala CBOU
oOmmpHele  KosoHmn B HoBoM  cBere  mis

(uHAHCHPOBaHMS €BPONECHCKUX BOWH, HO M 3AJI0KHIA
rpaHunbl  OyIymuX HE3aBUCHUMBIX TOCYIapcTB U
NPUHLMIIBI  HUX  JAJIBHEHIIET0  COCYLIECTBOBAHUSA.
HecMoTps Ha Takoit MOIIHBIN CKpEIUISIONIAA (HaKTop,
KaK €JUHCTBO f13bIKa M KyJIBTYpHl (KpOME pa3Be 4YTO
Bpasumun  u HeOosbIIMX ~ OBIBIIMX  KOJOHMH
Hunepnannos n BenukoOpuranuu), cTpaHbl perloHa,
IIOJIy4HB  HE3aBHUCUMOCTb, TaK H HE CMOLIIH
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